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Design a sportswear overhaul for a
Martial arts gym in Northwich.

SUPERGYM'’s current t-shirts

SUPERGYM'’s current MMA and

Products: Muay Thai shorts

Athletic t-shirt
Muay Thai shorts
MMA shorts

BRIEF 20MAURICE SUPERGYM_



ADOBE ILLUSTRATOR

Pattern creation and asset assembly

As the designs are currently undergoing
production, | can only show the 2D mockups.

FINISHED DESIGNS 20MAURICE SUPERGYM_



Design a creative outcome that makes a positive O nescestion

contribution to the long-term future of the planet,
to fulfil a University brief.

‘Circular Reflection’ promotes the reuse of CDs
and format discs as disco balls in an attempt to
reduce landfill.

BRIEF 20MAURICE CIRCULAR REFLECTION_






ADOBE ILLUSTRATOR

Design a ‘modern’ logo for a new day-boat srscesin s
company in Manchester.
After positive feedback | was further

commissioned to design a logo for their sister

company, Worsley Drydocks Ltd.

| was confined to a B&W pallete for
both logos as the client wanted to
represent the drydock’s distinctive
lock gates dating back to 1760.

BRIEF 20MAURICE WORSLEY BOATS_



1 _The previous Drydock logo

2 _| was further commissioned to design a website



Branding a new, hypothetical, planet for humans
to inhabit. The University let us choose the role
and purpose of the planet.

| chose to base it on the looming threat of Al and
our demands for computer generated design.

| asked ChatGPT to imagine a new
planet in which | drew inspiration
from to keep my theme authentic.

Inhabitants of this planet vote

for weekly ‘improvements’ via

a wearable ring however the
improvements are as imperfect as
the current standard of Al.

BRIEF 20MAURICE

ADOBE ILLUSTRATOR

Logo creation

BLENDER

Assets

CHATGPT

Mock up backdrops

1_ ChatGPT’s generated planet

PLANET MIMIX_



Guide to the planet

3 _Citizen’s requests fall into the city
via portals above every 10 days

1 _Voice activated ring

2 _Mimix’s outer ring uses Al to
generate the requests

PROJECT OVERVIEW 20MAURICE PLANET MIMIX_






Respond visually to a piece of art that can only be SEING A

ADOBE PHOTOSHOP

heard via extracting data.

The song | was tasked with by my University was a

prison song recorded, controversally, by Alan Lomax
INn 1947.

1 _Inside its concealed pockets also feature
an infographic chronologically documenting
Lomax’s forty-year stint with the FBI.

The prisoners themselves did not
recieve any payment or recognition
for their contribution.

| crafted a flag, the same size as
one flown at the penitentiaries and
represented the hidden

voices by featuring a patch

of prison clothing for each

line of the song.

BRIEF 20MAURICE SOUND & VISION_






ADOBE AFTER EFFECTS

Create an identity for an event held between

ADOBE PHOTOSHOP
promotional outcomes

friends on an historic barge.

logo animation

The logo embraces the lettering and silhouette
of the boat itself.

Supermarket adverts and celebrities
dominate the graphic design
landscape, therefore, | wanted my
friends to see themselves celebrated
with design.

The identity follows the Y2K
aesthetic as this is familar to the age
range of my target audience of 20-
24 years of age.

BRIEF 20MAURICE THE BOATHOUSE PROJECT _



1 _l announced the guests as if they were professional DJs



BHP MOTION
GRAPHICS LINK



https://youtu.be/8bpw4q29yTQ
https://youtu.be/8bpw4q29yTQ

END OF PROJECTS



TIMELINE

May 2021:

Graduate from South Cheshire
College with BTEC Level 3 Extended
Diploma in Graphic Design

D*D*M

September 2021:
Started Studies at Manchester
School of Art.

January 2022:
Completed commissions for Worsley
Dry Docks and Day Boat Hire.

December 2023:
Achieved a first in my dissertation.

June 2024
Graduate from B.A (Hons) in Graphic
Design at MMU with a 2:1

December 2024
Completed The Boathouse Project
personal project.

Present Day:

Working with Supergym part-time
while looking for design oppotunities
or an internship.

BRIEF
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